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President’s Comments 

Hello everyone and welcome to 

the halfway 

point of 

2016. It has 

certainly 

been an eventful year so far. We 

can only hope the rest of the 

year is less impactful. If not, then 

we are all certain to earn our pay! 

Our Chapter’s Board has been hard at work ensuring 

the programs and resources we offer our members 

provide maximum benefit. In May several of us went to 

College Station to tour the Brayton Fire Training Facility 

and the operations of Rentsys Recovery Services. We 

were joined by ACP members representing chapters in 

Austin, Houston and San Antonio. It was a great success 

and I thank everyone who was instrumental in putting it 

all together. 

 

Our member survey is closed and the board is reviewing 

all the feedback we’ve received. Thank you to everyone 

who responded. We look forward to sharing results and 

actions we’ll be taking starting in 

July. In the meantime, you are 

always welcome to reach out to 

one of us if you have input, 

questions or concerns.  

I’m afraid I will miss the June 

Chapter Meeting but you are in very capable hands. Our 

Director of Education, Mr. Jim Kinsman, will be your 

Master of Ceremonies. I also happen to know the 

speaker, Michael Carter, and believe you will greatly 

enjoy hearing his perspective on managing Operational 

Risk and IT Infrastructure. Don’t forget that our June 

meeting will be held at the QTS location in Irving and 

they will be providing lunch for our participating 

members.  

Thank you and have a fun and safe Summer! 

Mark 
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NORTH TEXAS ACP CHAPTER MEETINGS 

Meetings are held the first Tuesday of every month from 
12:00 noon to 2:30 pm.  The location varies, so check the 
Chapter Newsletter or Web Site for location information. 
 

Next Meeting 
Date ------------ Tuesday, June 7, 2016 
Time------------ 12:00 noon 
Location ------- QTS 
 6431 Longhorn Drive 
 Irving, TX 75063 
 Link to Map 
Food ----------- Will be provided by our sponsor: QTS 
Info ------------- We’ve got a great speaker with a great 

topic, please plan to arrive early to enjoy 
lunch. 

 
 

 

 
Meeting Agenda 

Topic Speaker 
Welcome ............................................................... Jim Kinsman 
Upcoming Events ................................................. Susan Dobbs 

Program: The New BC Professional ................. Michael Carver 

Educational Opportunities ................................... Jim Kinsman 

 
 

 
 
 
 
 

2016 CHAPTER 
OFFICERS 

 
 

PRESIDENT 
Mark Armour, CBCP 

818-645-9468 
mnjarmour@sbcglobal.net 

 
SECRETARY 

Wendy Nelson, CBCP, PMP 
972-643-1357 

wendy.a.nelson@raytheon.com 
 

TREASURER 
Mark Weidner, CBCP, PMP 

972-868-8064 
mark.weidner@energyfutureholdings.com 

 
DIRECTOR OF EDUCATION 

 & CAREER CORNER 
Jim Kinsman, MBCP, PMP 

682-215-3387 

james.kinsman@tdameritrade.com 
  

DIRECTOR OF INFORMATION 
Phyllis MacLachlan, CBCP 

817-699-4358 

pmaclachlan@corelogic.com 
 

DIRECTOR OF MEMBERSHIP 
Tim Prewitt, CBCP 

972-240-2401 

timprewitt@verizon.net 
 

DIRECTOR OF PROGRAMS 
Susan Dobbs 

susan.dobbs@qtsdatacenters.com 
817-689-3433 

 
WEB MASTER 

Mark Pousard, CBCLA 
970-817-1258 

mark.pousard.ldbw@statefarm.com 
 
 

 

 

 

 

Meeting Schedule and Locations 

Schedule and location are subject to change! 

 

 

June 7  .................................................... QTS 

July 12  ................................................... Quest Diagnostics 

August 2  ................................................. Federal Reserve Building 

September 13  ........................................ Boy Scouts of America 

October 4  ............................................... Quest Diagnostics 

November 1  ........................................... Boy Scouts of America 

December 6  ........................................... Holiday Luncheon 

 

 

 

 

https://www.google.com/maps/@32.8967393,-96.9849331,17z
mailto:mnjarmour@sbcglobal.net
mailto:wendy.a.nelson@raytheon.com
mailto:mark.weidner@energyfutureholdings.com
mailto:james.kinsman@tdameritrade.com
mailto:pmaclachlan@corelogic.com
mailto:timprewitt@verizon.net
mailto:susan.dobbs@qtsdatacenters.com
mailto:mark.pousard.ldbw@statefarm.com
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Chapter 

Recognitions 

Join us in offering a big Texas 

welcome to our new chapter 

members: 

James Bourg 

Ashley Clark 

Steven Heisen 

Gerrit Zwergel 

Emilio Hernandez 

Jacob Holly 

Rosalba Martinez 

Matthew Miller 

Nehemias Pinales 

Raymond Seid 

 



 
 

 

 

 

North Texas ACP Meeting Highlights 

May, 2016 

By Susan Dobbs 

Forty-five ACP members from Dallas, Austin, Houston and San Antonio 

attended the day trip tour of TEEX Disaster City and Rentsys on Friday, May 

20th. First a special thank you to Tony Crites (TEEX) and Steve O’Neal 

(Rentsys) for co-hosting the event. 

 

TEEX (teex.org), and extension service of Texas A&M provides some of the 

world’s top training facilities for emergency preparedness. We toured their 

classroom where first responders are run through simulations of multiple and 

ever changing emergency scenarios for real-time training utilizing TEEX’s 

specialized guidelines. These guidelines include needs for man power, 

emergency vehicle resources, financial budgeting, best routes, and closest 

hospitals. All of these lessons nurture collaborations between responders and 

best practices. TEEX also provides hands-on training in the field. Located on 

52 acres, full-scale collapsible structures are designed to simulate various 

degrees of disasters; a must see. 

Next, we toured the Rentsys facility (rentsys.com), a complete business 

continuity and disaster recovery service provider customized to suit the 

needs of their clients. This included, a warehouse that housed stocked  

(Continued on Page 5) 
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Career Corner 

Committed to helping our members increase 

professional knowledge, improve marketable skills, and 

add value to our industry and community. 

Please send Career Corner topic ideas or suggestions to Jim Kinsman. 

 Five Steps to a Squeaky-Clean Online 

Identity 

By William Arruda, Ladders Guest 

Contributor 

In 2004, I delivered a personal-branding presentation that, for 
the first time, included a slide that asked the question: “If you 
don’t show up in Google, do you exist?” That slide got a huge 
audience reaction and has been in virtually every 
presentation I have delivered since. 
 
The answer to the question is no, at least as far as hiring 
managers and executive recruiters are concerned. 
 
But what if you do show up in Google, and what Google 
reveals is either unflattering or inconsistent with how you 
want to be known? 
 
Googling (performing a Google search on someone) is quickly 
becoming the standard reference check in job searches and a 
key filter hiring managers and executive recruiters use to 
evaluate and cull candidates. Studies reveal that executive 
recruiters Google candidates and have eliminated candidates 
from the running based on their Google results. So knowing 
what Google says about you is important, and proactively 
managing your online identity is an essential element in your 
job-search strategy. 
 
For $100K+ earners like yourself, you don’t have the same 
concern about beer-funnel photos that younger managers do, 
but that doesn’t mean that your online profile is squeaky 
clean. There could be content online that does not represent 
who you are and what you have to offer prospective 
employers. We call this undesirable content “digital dirt.” 
Digital dirt includes any Web-based content that will prevent 
you from reaching your goals. 
 
There are two kinds of dirt: 
 
1. Self-posted dirt.  
That’s right, you may have muddied up your own profile. The 
good news is that most of this self-created content can be 
easily vacuumed up. But it’s important to note what 
constitutes “dirt.” Remember, it is not just outright negative 
or inappropriate content that qualifies as dirt; if you have 
revealed a little too much about your political views or 
posted a comment to someone’s blog that is replete with 
typos and misspellings, you might be removing yourself from 
consideration for some jobs. 

 
Too much content about what you did in a previous life can 
also impede your prospects. Be sure virtually everything you 
post on the Web reflects your unique value and positions you 
for the role you seek to fill. 
 
2. Dirt posted by others.  
This is a much more insidious kind of dirt and typically much 
harder to clean up. I once had a client who was fired from his 
investment-industry job, and a Wall Street Journal story 
about the seemingly fraudulent transactions in which his 
company was involved included his name. In fact, the word 
“fraud” was only three words away from his name in the 
Google description! It was a major problem for him since this 
data showed up as the first item in a Web search on his 
name. He was unable to get the Wall Street Journal to 
remove the story from its Web site. 
 
Like it or not, today your Google results are as important as 
your resume or cover letter. So as you seek your next role, 
you must focus on building and maintaining an accurate and 
compelling online profile. Here’s the five-step process for 
managing your online identity — sweeping up as much digital 
dirt as possible. 
 
Step 1: Know what’s out there.  
The first step to resolving most challenges is to get the right 
information. In this case, the information you need is 
available just by Googling yourself (also known as “ego-
surfing”). To help make sense of your Google results, use this 
free tool: www.onlineidcalculator.com. When evaluating your 
results, focus on the first three pages of results. Those who 
perform Google searches rarely look beyond Page Three. 
Once you know what is out there and where you fall on the 
digital scale, you can make a plan to address it. 
 
Step 2: Know what you want your Google results to say.  
Now that you know what is out there, you need to think 
about what you want your Google results to look like. You 
can’t get from here to there if you don’t know what “there” 
looks like. It’s time to uncover and define your personal 
brand. You need to answer these questions: 

 What do you want to be known for? 

 What makes you stand out from all your peers? 

 What’s your area of expertise/thought leadership? 

 What words do you want people to use to describe 
you? 

 What are your greatest accomplishments? 
 
Learn more about personal branding here: 
http://www.reachpersonalbranding.com/about/personal-
branding/. 
 
Step 3: Clean up the dirt and enhance your digital image. 
If you posted anything that might be considered 
inappropriate or perhaps comes from a past life, remove it. If 
you have dirt that was posted by others, first ask those who 

http://www.onlineidcalculator.com/
http://www.reachpersonalbranding.com/about/personal-branding/
http://www.reachpersonalbranding.com/about/personal-branding/
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posted it if they will remove it. If you can’t wipe your digital 
identity clean, you must create enough high-ranking content 
to move that dirt beyond page three (Steps 4 and 5 below); 
or, you must at least ensure the “clean” sits alongside the dirt 
so people have a better understanding of who you are. 
 
Step 4: Build your own place on the WWW. 
The best way to get people to understand exactly who you 
are is to tell your own story. First, you must buy your own 
domain name — e.g., www.williamarruda.com. You can buy 
domains at www.godaddy.com. Then you can build (or have 
built for you) a personal Web site. Blogging platforms such as 
TypePad and WordPress are great tools for building a Web 
site — even if you choose not to blog. Remember to include: 

 Your bio 

 A professionally taken headshot 

 Links to all relevant content on the Web about you 
(making it a one-stop shop), 

 Testimonials from people who have worked with you 

 Proof of performance (PDFs of presentations, video, 
audio clips, and so on.) 

 Links to Web sites and content on the Web that you 
think are valuable and help showcase your area of 
expertise or thought leadership. 

 
Ensure your site content and style reflect your personality. 
Use color, fonts and imagery to bolster your brand attributes. 
 
Step 5: Use Web 2.0 tools to enhance your online ID. 
If you aren’t ready for your own Web site or would like to 
increase your volume of Google results, take advantage of all 
the social-networking sites that are available — like LinkedIn, 
Naymz, Ziki and Ziggs (and countless others). Include your 
branded bio, professional headshot and other relevant 
information. You need not use the social networking aspects 
of these sites (in fact, you won’t have the time to be an active 
participant on all these sites), so use LinkedIn for networking 
and the others to enhance your online ID. 
 
In addition, find blogs related to your area of expertise 
(www.technorati.com is a blog search engine that will help 
you find relevant blogs by keywords), and subscribe to them. 
Then append relevant comments to blog posts when you 
have something valuable to contribute. This becomes part of 
your online identity. 
 
Of course, your Google results change all the time, so you 
need to be vigilant. I suggest Googling yourself weekly and 
subscribing to Google Alerts for your name 
(www.google.com/alerts). Then, every time something shows 
up on the Web with your name on it, you’ll be the first to 
know. 
 
 

 
 
 
 

Reference 
William Arruda, Ladders Guest Contributor (May 11, 2016). Five Steps to a 

Squeaky-Clean Online Identity. Theladders.com. Full article located at:  
 http://info.theladders.com/career-advice/5-steps-squeaky-clean-

online-
identity?utm_source=wednesday_newsletter_email&utm_medium=em
ail&utm_content=guest_article_william_arruda&utm_campaign=wedn
esday_newsletter 

 
 

 

* * * * * 

Meeting Highlights Continued from Page 3 

backup technology hardware, fixed office space for 

temporary employee relocation, network and voice 

recovery solutions, mobile recovery centers (retrofitted 

semi-trailers providing employee space, data center, 

network and voice) again, customized for clients’ needs.  

In addition to learning more about these two incredible 

companies, we had the opportunity to network with our 

fellow chapter members from around Texas. All-in-all a 

successful trip. Please share any ideas for our next road 

trip. 

 

 

 

 

 

 

http://www.williamarruda.com/
www.technorati.com
http://www.google.com/alerts
http://info.theladders.com/career-advice/5-steps-squeaky-clean-online-identity?utm_source=wednesday_newsletter_email&utm_medium=email&utm_content=guest_article_william_arruda&utm_campaign=wednesday_newsletter
http://info.theladders.com/career-advice/5-steps-squeaky-clean-online-identity?utm_source=wednesday_newsletter_email&utm_medium=email&utm_content=guest_article_william_arruda&utm_campaign=wednesday_newsletter
http://info.theladders.com/career-advice/5-steps-squeaky-clean-online-identity?utm_source=wednesday_newsletter_email&utm_medium=email&utm_content=guest_article_william_arruda&utm_campaign=wednesday_newsletter
http://info.theladders.com/career-advice/5-steps-squeaky-clean-online-identity?utm_source=wednesday_newsletter_email&utm_medium=email&utm_content=guest_article_william_arruda&utm_campaign=wednesday_newsletter
http://info.theladders.com/career-advice/5-steps-squeaky-clean-online-identity?utm_source=wednesday_newsletter_email&utm_medium=email&utm_content=guest_article_william_arruda&utm_campaign=wednesday_newsletter
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Did You Know? 

There are several “local” training opportunities in 2016? 
 
DRI International (DRII) 
BCP 501W – Business Continuity Planning Review ($1,550) 

 Web-based: June 9-10, 2016 
BCLE 2000 – Business Continuity ($2,650) 

 Dallas: July 18-22, 2016 
 Houston: September 12-16, 2016 
 San Antonio: December 5-9, 2016 

HCP 501 – Healthcare Continuity Review ($1,550) 
 Web-based: July 14-15, 2016 

Register at: https://drii.org/education/education.php 
 
Healthcare Continuity Webinar (Free) Business Continuity 
Meets Healthcare: From Zika to Patient Care to Ransomeware 

…and Beyond! 
 Webinar: June 29, 2016 

Register at: https://drinews.org/2016/05/20/dris-healthcare-
continuity-webinar-register-now/ 

 

 

 

 

 

Important Links 

Association of Contingency Planners 

Association of Contingency Planners, North Texas 

Chapter Web Site  

 

 

 

 

 

 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Association of Contingency Planners 

North Texas Chapter 

http://northtx.acp-international.com/  

 

https://drii.org/education/education.php
https://drinews.org/2016/05/20/dris-healthcare-continuity-webinar-register-now/
https://drinews.org/2016/05/20/dris-healthcare-continuity-webinar-register-now/
https://www.acp-international.com/index.php
http://northtx.acp-international.com/
http://northtx.acp-international.com/
http://northtx.acp-international.com/

