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Getting Started with Social Media 
Develop a presence 
Develop standard operation procedures
How to use and maintain your social media platforms
Educating employees on social media best practices
Types of content you can post
How to monitor commentary
FAQ's with various responses 
Waiver and release form
Social media support email 
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Decision Tree
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Develop Scenarios 
Develop a group that contains PR, legal & 
social media
Create a spreadsheet of possible scenarios
Determine if they are problem or a crisis
Problem = Minor
Crisis = Major = Effects Bottom Line
Develop a hashtag
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Examples 
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Social Media Overview
Social Media Management/Listening Tools - Allows users 
to monitor and manage their social media networks as well 
as generate metrics/reporting for determining their reach 
and effectiveness. Examples of some of these are Sprinklr, 
Radian6 & Brandwatch 
 
Enterprise Communication Tools - Allows teams within a 
company to communicate with others within that a private 
chat and share various document and files. Examples of 
these include Hipchat, Yammer, and Slack. 
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Blogs

“Regularly updated portion of a website that can 
support in-depth interactive discussions better than a 
microblog such as Twitter due to character limitation. 
It requires creative content to entice the public to 
participate in the information-sharing process. It is also 
written in a conversational and informal style versus a 
white paper. 
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Facebook Safety Check

 If you’re in the location of 
the crisis, Facebook will ask
you a question, are you 
safe or are you in the area 
that is affected 
This will then show up in 
their newsfeed 
Click to a page of safety 
checks to see everyone of 
your friends in that area 



Google Person Finder
Google Person Finder is a open source web application that allows 
individuals to access a message board for survivors, family, and 
loved ones affected by a natural disaster. People can post and 
search for information about each other's status and whereabouts. 
The program also lets press agencies, non-governmental agencies 
and others contribute to the database and receive updates by using 
the Person Finder API based on the PFIF (people finder interchange 
format) open standard. 





@TallChickVic

Social Media Data 
On Oct. 29, the day Sandy made landfall, FEMA 
reached more than 300,000 people on Facebook 
(up from an average of 12,000 per day)
Reached 6 million Twitter users with one message 
(through retweets by individuals and partners), 
saw 5,800 mentions on Twitter per hour (of the 
term “FEMA”) 
More than 500,000 visitors to Ready.gov that day 
alone.  
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Social Media Data 

Hurricane Harvey, 2017: Shea Serrano, a best- 
selling author living in Houston who has over 
160,000 followers on Twitter
Helped to coordinate multiple successful rescue 
efforts via Twitter and raised over $130,000 for 
those impacted by the storm from his Twitter 
followers in just days 
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Social Media Stats
During Hurricane Irma 2018: NHC was also active 
on social media to keep the public informed in real 
time on the latest NHC/NWS forecasts and 
warnings
Twitter generating 98 million impressions and 
Facebook posts reaching more than 18.9 million 
users and causing more than 12.9 million post 
engagements.
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Social Media Stats 
Hurricane Irma 2018: Florida’s tourism office sent 
targeted messages to 281,000 people on Facebook 
believed to be visiting the state, advising them to take 
precautions. 



@TallChickVic

Receive a Debriefing of the Event
Questions that should be asked are:

What happened?
Where did it happen?
What offices are affected?
Is the situation resolved or continuing
What is being done right now?
What is the potential for escalation?
What is the expected outcome?
What is the best-case scenario?
What is the worst-case-scenario?
Which is more likely?
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Social Media Best Practices During a Crisis 
 

Wait for leadership to inform social media 
regards to messaging 
Pause all marketing campaigns, ads, posts
Develop appropriate messaging for social & blog 
regarding the situation (include hashtag)
Be wary of retweets on Twitter, and to avoid 
furthering the spread of misinformation, be 
careful of what you retweet.  



Social Media Best Practices During a Crisis





Social Media Examples  | Facebook Live



Risks with Social Media - Conspiracy Theories
There is a coordinated 

campaign to spread an article 
from 2016 that's unrelated to 

the Notre Dame fire.
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Final Thoughts
Develop a presence in social media first
Develop SOP's prior to an event
Invest in listening tools 
Develop hashtag for public to follow
Wait for leadership to inform social media regards 
to messaging 
Pause all digital marketing campaigns
Only retweet post information that you know is 
100% factual
Develop appropriate messaging & for social media 
and other platforms, regarding the situation



Resources

https://www.nytimes.com/2019/04/21/wor 
ld/asia/sri-lanka-social-media.html 
https://www.forbes.com/sites/rebeccaheil 
weil1/2017/06/25/how-internet- 
conspiracy-theories-go-viral-and-get- 
people-to-believe-them-too/#59ff1170ecb8 
https://www.wsj.com/articles/for- 
hurricane-irma-information-officials-post- 
on-social-media-1505149661 




